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CLAUDIO ONGIS 
Chairman of CMO Group S.r.l. 

Dear Stakeholders,
The CMO Group has always based its ac-
tivities on strong values: responsibility, inno-
vation and respect. These principles guide 
our daily decisions and have led us, over the 
years, to systematically and concretely inte-
grate environmental, social and governance 
sustainability into our business methods.

We are proud to present our Sustainability 
Report for the 2024 financial year. In these 
pages, you will find not only data and results, 
but also our vision the objectives that inspire 
us, and the actions undertaken to generate a 
positive impact on the territory, on people and 
on the environment.

In an ever-evolving context, where environ-
mental and social challenges are increasing-
ly central, we have chosen to take a decisive 
step towards the responsible and transpar-
ent management of our activities. This jour-
ney involves continuous monitoring of ESG 
performance, with the aim of establishing an 
authentic and meaningful dialogue with all our 
Stakeholders.

The Sustainability Report represents for us 
much more than simple compliance: it is a 
strategic tool that allows us to reflect on who 
we are today and who we aim to become to-
morrow. Looking towards the future, we are 
committed to progressively expanding the 
scope of our reporting, integrating an ever-in-
creasing number of indicators in line with the 
GRI Standards, and preparing ourselves to 

Letter to Stakeholders
align with the new European regulations on 
non-financial reporting. With a long-term out-
look, we aim to continue setting ambitious 
environmental and social objectives, contrib-
uting - through our commitment and exper-
tise - to building a more equitable, sustaina-
ble and shared future. 

Because we believe that every responsible 
action today is a step towards a better tomor-
row, to be passed on to future generations.
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This document constitutes the first Sustainability Re-
port (hereinafter also referred to as “Report") of CMO 
Group S.r.l. (hereinafter also referred to s "the Group" or 
"CMO Group”) and it has been drawn up with reference 
to the “Global Reporting Initiative Sustainability Report-
ing Standards”, applied under the “with reference” option 
defined by the Global Reporting Initiative (GRI), as indi-
cated in the “GRI Content Index”. With regard to the Uni-
versal Standards GRI 1 (Foundation) and GRI 2 (General 
Disclosures), the latest 2021 version has been adopted.

The scope of the data and information included in this 
document refers to the holding company CMO Group 
S.r.l.1 and all operating companies within the Group, 
namely: CMO S.p.A., Masperotech S.r.l., Tunitek Indus-
try S.a.r.l., A&T Fluid Solutions S.r.l. It should be noted 
that during 2024 the merger between Airwork Pneu-
matic Equipment S.r.l. and Tecnofluid S.r.l. into A&T Flu-
id Solutions S.r.l. was completed.
Within this document, for clarity, any data and informa-
tion related to “the Group” or “CMO Group” refer to the 

Methodological note 
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companies included in the above-defined scope. Any 
limitations in scope are appropriately indicated in the 
document. Where data and information relate to a sin-
gle entity, the specific company name will be indicated 
(e.g. "CMO S.p.A."). 

The information contained in this Report refers to the 
year 2024 (from 1 January to 31 December 2024) and, 
where possible, comparative figures for the previous 
year are provided, in order to allow for the data to be 
compared over time and the Group's performance 
trends to be assessed. The use of estimates has been 
reduced as far as possible and, where used, is based 
on the best available methodologies and have been 
appropriately disclosed. 
In addition to this, for further details on quantitative 
data, reference should be made to the individual tables 
included in the document. 

Moreover, this Report is not subject to external Assur-
ance.

The Board of Directors of CMO Group reviewed the 
Sustainability Report on 15.10.2025.

The CMO Group Sustainability Report is published on 
an annual basis. This document is also publicly availa-
ble at: www.cmogroup.it

For any information concerning the Sustainability Re-
port, please send an email to: info@cmogroup.it 

1 This Sustainability Report also includes human resources data of the parent company CMO Group S.r.l. for both 2023 and 2024.
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1.1 About us 
Founded in 1985, the CMO Group is today a European 
leader in the production of machined components in 
copper, aluminium and other non-ferrous metals. Initially 
specialised in mechanical machining for the electrome-
chanical sector (low-, medium- and high-voltage applica-
tions), the Group has progressively expanded its scope, 
building a strong reputation in global subcontracting and 
acquiring important customers in more than 20 coun-
tries all over the world and across 19 different industries. 

Since its foundation, the CMO Group has followed and 
anticipated the evolution of the mechanical and forged 
components market, investing in increasingly advanced 
processes and operating in sectors with a high growth 
potential. Thanks to the use of cutting-edge technologies, 
resource optimisation and a continuous pursuit of the high-
est quality standards, today the Group is among the top 
three players in Europe in the field of machining and forging 
of non-ferrous materials. The CMO Group provides highly 
reliable solutions which are developed, manufactured and 
processed in conditions of maximum robustness and re-
peatability, thanks to its 5 production plants, over 300 em-
ployees, and continuous investment in technologies, inno-
vative processes and new production facilities.
Thanks to its extensive experience and commitment 
to delivering high-quality results, the CMO Group has 
become a trusted partner and a top performer for cus-
tomers operating in various sectors: 

The Group's ability to serve different industries has 
proved highly advantageous, allowing it to offer its cus-
tomers a wide range of products in terms of size and 
type. Moreover, its presence in multiple sectors allows 
the Group to leverage synergies on a daily basis and to 
strengthen its innovative capabilities and skills. 
Thanks to the continuous improvement of its produc-
tion processes, engineering skills and business man-
agement, also made possible thanks to collaborations 
with leading Italian universities for the study of new 
conductive materials and their potential applications, 
the Group is now able to offer its customers technical 
solutions based on a range of innovative technologies, 
managing the entire production cycle from raw mate-
rials to surface treatment, all the way to the supply of 
finished and custom-based products. 

The CMO Group offers its partners a 360° service and 
the convenience of a single point of reference for mul-
tiple services and needs.

•	Mobility
•	Marine Applications
•	High Voltage
•	Medium and Low Voltage
•	Automotive/Racing
•	Mechanical Engineering
•	Medical Sector
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1909

1985

1995

First forged
components

Launch of 
expansion strategy
in Europe. Tecnofluid 
Engineering 
S.r.l. was established

The CMO Group 
was founded

1996

Acquisition 
of Airwork 
Pneumatic 
Equipment S.r.l

1.2 Our history 
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2000

2004

2005

2018

2022

2023

2024

Acquisition 
of 2 
subsidiaries 
of the ABB 
Group: 
Sebèc S.r.l. was 
established

Tunitek 
Industry S.a.r.l. 
was established

Sebèc 
became a 
division 
of CMO S.p.A.

Merger of
Airwork S.r.l. 
and Tecnofluid 
S.r.l.

Inauguration 
of the new 
production facility 
in Cesano 
Maderno

Acquisition 
of a hot forging 
company, 
Masperotech S.r.l.

Start of ESG 
reporting 
activities 



12SUSTAINABILITY REPORT 2024 CMO GROUP

The history of the CMO Group began in 1909 with the 
start of production of the first forged components: over 
100 years of experience in forging means extensive and 
highly valuable know-how in the sector. 
10 years after its official foundation, in 1995, the Group 
secured a major multinational company as its main cus-
tomer and began pursuing an expansion strategy out-
side Italy, taking part in leading industry trade fairs with 

the aim to broaden its customer base across Europe. 
In the same year, Tecnofluid Engineering S.r.l. was 
established, a new company specialising in fluid power 
systems and hydraulic systems within the Group. 

In 1996, the CMO Group decided to diversify its busi-
ness and enter the pneumatic and industrial automation 
sector with the acquisition of Airwork S.r.l. 
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In 2000, the Group also acquired two subsidiaries of 
the ABB Group, in the Bergamo area, further strength-
ening its presence in the sector. This led to the estab-
lishment of Sebèc S.r.l., based in Stezzano (BG), op-
erating in the general mechanical engineering sector 
- subcontract machining.

The year 2004 marked a turning point: with the inaugu-
ration of the new 8,000 m2 production facility in Ce-
sano Maderno, the CMO industrial group was officially 
established, becoming one of the leading European 
players in the electromechanical sector. 

In 2005, the Group decided to invest in mechanical 
construction activities by opening a new production 
facility in Tunisia. This facility employs a highly skilled 
workforce and benefits from competitive labour costs. 
Despite international expansion, the company's man-
agement and personnel remains entirely Italian.

In 2018, the CMO Group acquired one of its long-stand-
ing hot forging suppliers to strengthen its technolog-

ical portfolio and integrate more specialised expertise: 
this led to the creation of Masperotech S.r.l., based 
in Monza. By controlling the hot forging process, the 
Group was able to meet customer requirements more 
effectively and be more competitive in the market.

In 2022, Sebèc S.r.l. became a division of CMO Ber-
gamo, further consolidating the Group's activities and 
ensuring continuity in its development path, character-
ised by a constant focus on expansion, technological 
innovation and customer satisfaction in the electrome-
chanical sector.

During 2023, as a Group, CMO initiated its first consol-
idated sustainability reporting activities, by means 
of a structured data collection and monitoring process 
that will progressively support compliance with the 
European Corporate Sustainability Reporting Directive 
(CSRD). 

The merger between Airwork Pneumatic Equipment 
S.r.l. and Tecnofluid S.r.l. into A&T Fluid Solutions S.r.l. 
created a synergy of expertise and values, allowing 
the Group to offer increasingly comprehensive and 
integrated solutions in the field of pneumatics and hy-
draulics, while further strengthening its core focus on 
Research and Development.
At the same time, the Group completed the reloca-
tion of the second CMO S.p.A. site from Stezzano to 
Urgnano (BG), a new 10,000 m² production facility. A 
modern site, the result of targeted investments, which 
represents a significant step forward for the electro-
mechanical division and opens up new growth op-
portunities.

Also at Masperotech, in the Monza facility, the CMO 
Group has taken a forward-looking approach, expand-
ing the site by over 4,000 m² of covered space dedi-
cated to forged components and mechanical machin-
ing. This is the first step in a development path that 
will continue to grow over the years, driven by the am-
bition to build the future.

Today more than ever, the Group continues to grow, in-
novate and look ahead with confidence.
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1.3 Group structure

CMO GroupCMO

Masperotech

Tunitek Industry

A&T Fluid Solutions

The Group currently consists of 5 production plants, each equipped with advanced technologies for the produc-
tion of copper and aluminium components. Each company has its own operational autonomy, customer base and 
strong financial solidity across the various sectors in which it operates.
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CMO S.p.A. 
Cesano Maderno (MB) 

Urgnano (BG) 

PRECISION MECHANICAL MACHINING 
It specialises in general mechanical machining 
such as turning and milling. In 2022, the company 
Sebèc S.r.l., acquired in 2000 and operating in the 
general mechanical engineering sector - subcon-
tract machining, became a division of CMO S.p.A. 
During 2024, the plant was relocated to Urgnano, 
where the expertise and professionalism of high-
ly skilled technicians allow the Group to provide 
unique and customised solutions to meet the re-
quirements of any customer.

Masperotech 
Monza (MB) 

METALLURGY
With over 100 years of experience, it specialises 
in the metallurgy of non-ferrous metals and hot 
forging of aluminium alloys, copper (brass, alumin-
ium-bronze, CuNi) and titanium. It became part of 
the CMO Group in 2018.

Tunitek Industry
Tunis

MECHANICAL CONSTRUCTION 
The most recently established company within the 
CMO Group. Its main activities include mechanical 
assembly with inspection and testing of electro-
mechanical, pneumatic and hydraulic units, as well 
as machining of assembled components such as 
small turning and milling operations, nickel plating 
and anodising treatments on site.

A&T Fluid 
Solutions

Carate Brianza (MB) 

PNEUMATIC AND HYDRAULIC COMPONENTS 
A cutting-edge company specialising in the pro-
duction of special pneumatic and hydraulic com-
ponents. Its flagship asset is a state-of-the-art 
technical department capable of developing effec-
tive customised solutions based on specific cus-
tomer requirements.

CMO Group
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The CMO Group creates value by transforming innova-
tion into concrete solutions for its customers. Through 
advanced engineering expertise and a continuous pur-
suit of excellence, we support companies and designers 
in overcoming the most complex industrial challenges.

Our aim is to be a trusted partner, capable of building 
- together with our customers - a more efficient, intelli-
gent and sustainable industrial future.

1.4 Mission and Values
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People
The CMO Group is a community 
of people driven by continuous im-
provement in technical skills, pro-
duction processes and business 
management, promoting passion, 
enthusiasm and involvement.

Reliability
and partnership
The Group proactively interprets 
customer needs, offering innova-
tive solutions and building long-
term relationships based on trust, 
with the aim of growing together 
across the entire value chain.

Responsibility
The CMO Group promotes environ-
mental responsibility and social com-
mitment through investments and 
initiatives focused on sustainable 
innovation, support for start-ups, and 
the development of solutions aimed 
at reducing environmental impact.

Ethics and integrity
The Group is committed to defin-
ing a Code of Ethics that will for-
malise the principles of responsi-
bility, transparency and integrity, 
providing clear guidelines for ethi-
cal and sustainable behaviour in all 
corporate activities.

Custom-based 
approach 
Thanks to a flexible and integrated 
model, the Group is able to offer 
tailor-made solutions and com-
plementary services, ensuring 
responsiveness, proximity and an 
effective and satisfactory custom-
er experience.

Human-lean
approach
Technology is enhanced through 
people. The Group believes that 
enthusiasm, motivation and a 
sense of responsibility are key ele-
ments in creating lasting and sus-
tainable value.

Expertise 
and excellence
CMO invests constantly in re-
search and innovation to guaran-
tee high quality standards in its 
main production processes, in-
cluding milling, turning, stamping, 
brazing, coating and advanced 
cutting technologies.
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Over the past twenty years, the CMO Group has been a 
pioneer in the use of advanced simulation technologies 
for the development of equipment and products, making 
a significant contribution to the technological progress of 
its customers. Specialised in the precision mechanical 
machining of non-ferrous materials, the Group offers a 
wide range of customised small and medium-sized com-
ponents, meeting the specific mechanical and aesthetic 
requirements of customers across various sectors.

Thanks to access to a wide selection of raw materials and 
the expertise of its technical department, the CMO Group 
is able to process a variety of alloys such as aluminium, 
copper, aluminium-bronze, titanium, brass, cupronickel 
and Monel, using optimised high-tech processes and a 
wide range of cutting-edge technologies, which all trans-
lates into the technological excellence and diversity that 
lie at the heart of the Group's competitive advantage.

1.5 Our technologies 
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2 CNC machines are automated milling devices that produce industrial components without direct human intervention. They use coded 
instructions sent to a computer, allowing factories to produce parts quickly and accurately.

Technologies Products Application sectors

MILLING Automated CNC2   

machining operations 

starting from raw materials such as 

profiles, stampings, bars and tubes. 

Copper and aluminium 

components

	- Low/medium voltage power 

distribution and transmission

	- High voltage power distribution and 

transmission

	- Renewable energy 

	- Circuit breakers

	- Connections

TURNING Automated CNC 

machining operations starting from raw 

materials such as hot forgings, bars 

and tubes.

HOT 
FORGING

Metal forming and 

reshaping process 

carried out in dies to obtain precise 

geometries 

in a wide range of sizes, 

from 40 mm to 3 metres.

Non-ferrous metal 

components (aluminium, 

copper, brass, titanium, 

CuNi, Monel, aluminium-

bronze)

	- Low/medium voltage power 

distribution and transmission

	- High voltage power distribution and 

transmission

	- Circuit breakers

	- Rail transport

	- Aerospace and defence

	- Automotive – racing

	- Energy

	- Oil separation

	- Design

	- Sports

	- Mechanical engineering

PUNCHING 
AND BENDING

Production of bars 

and connecting busbars, as well as 

complex 3D components, using 

flat or round bars and tubes.

Copper and aluminium 

bars and connecting 

busbars for the 

electromechanical industry

	- Electromechanical sector

	- Rail transport

	- Automated systems

BRAZING Manufacturing of components for 

the electromechanical industry 

using automatic and manual brazing 

equipment.

Copper electrical 

Contacts and silver 

alloy plates

	- Electromechanical sector

	- Rail transport

	- Automated systems

	- Automotive - racing

ELECTRICAL 
INSULATION

Production of insulating components 

using heat-shrink sleeves 

or epoxy resins.

Aluminium and copper 

components coated 

with insulating materials

	- Electromechanical sector

	- Rail transport

	- Automated systems

	- Automotive - racing

ASSEMBLY Production of mechanical components 

built on assembly lines. 

Customers can also 

request testing and certification of 

assembled components prior to 

shipment.

Mechanical components 

of various complexity 

	- Electromechanical sector

	- Rail transport

	- Automated systems

	- Automotive - racing

WATERJET
AND LASER 
CUTTING

Technologies used to produce busbars 

with complex geometries. Waterjet 

cutting is a cold cutting 

process that uses a high-pressure 

water jet combined with abrasive 

material to erode the material.

Busbars produced from 

copper or aluminium 

sheets with a maximum 

thickness of 7 mm for laser 

cutting and between 4 and 

25 mm for waterjet 

cutting.

All sectors
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The process of identifying stakeholders, together with 
their expectations and interests, represents one of the 
most important phases in defining the content of the 
Sustainability Report, a tool that illustrates the main 
dynamics and initiatives promoted by the Group dur-
ing the year in the ESG field (environmental, social and 
governance).

Stakeholder
An entity or individual that can reasonably be signifi-
cantly affected by the activities, products and services 
of the organisation, or whose actions can reasonably 
affect the organisation's ability to successfully imple-
ment its strategies and achieve its objectives.

GRI 1: Foundation 2021 

Through an in-depth analysis of the Group and the 
context in which it operates, the main stakeholders 
directly and/or indirectly affected by the Group's activ-
ities have been mapped, as well as those capable of 
influencing its operations. The stakeholder categories 
identified as most relevant for the CMO Group were 
subsequently shared and confirmed during a dedi-
cated Workshop, which involved all members of Top 
Management.

2.1 Our stakeholders

Local communities
and territory

Suppliers

Research centres and 
academic institutions

Employees
and collaborators

Institutions and
regulatory bodies

Customers
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The materiality analysis process, 
aimed at identifying the most rel-
evant sustainability topics for the 
Group, was developed in accord-
ance with the latest guidelines 
defined by the non-profit organi-
sation Global Reporting Initiative 
(GRI) in its 2021 version.

In line with what is defined in the 
“GRI 3: Material Topics 2021” 
standard, the analysis made it 
possible to identify the aspects 
that reflect the most significant 
economic, environmental and so-
cial impacts (positive or negative, 
potential or actual) for the Group 
and which may substantially influ-
ence the assessments and deci-
sions of its Stakeholders.

The materiality analysis initially 
focused on a benchmarking as-
sessment conducted on a panel 
of companies operating in the sec-
tors to which the Group's compa-
nies belong in the field of sustain-
ability. This led to the identification 
of a range of aspects potentially 
relevant to the Group, which can 
be divided into three macro-areas: 
Environment, Social and Govern-
ance. Then, the main positive and 
negative impacts generated or po-
tentially generated by the Group 
through its business activities and 
relationships were considered and 
mapped.

2.2 Materiality analysis
and ESG topics

Indeed, following the update of 
the GRI Standards, the relevant 
topics on which reporting should 
be based are those reflecting the 
most significant positive and neg-
ative impacts, actual and potential, 
generated by the Group on the 
economy, the environment and 
people, including in relation to hu-
man rights. 

The list of relevant ESG topics and 
their associated impacts for the 
CMO Group is presented below 
and was approved by the members 
of Top Management during the 
Workshop. It should be noted that 
the results of the impact materiality 
analysis conducted for the 2022 fi-
nancial year were also confirmed for 
the 2023 and 2024 financial years.
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Area Topic Impacts generated by CMO

ENVIRONMENT

Circular economy and 

materials and 

waste management

	- Promotion of waste recovery operations from a circular point of view, through reuse, 

recycling or other recovery practices 

	- Environmental impact due to improper waste management and disposal 

	- Depletion of natural resources resulting from intensive production processes/

business processes

Product innovation 

and sustainable 

design 

	- Promotion of sustainable product design, also through investments in research and 

development

	- Introduction and/or creation of technological solutions aimed at reducing the 

environmental impact of production processes

Energy efficiency and 

reduction 

of emissions

	- High energy consumption (within the organisation) from non-renewable sources

	- GHG emissions (direct and indirect) and other emissions mainly arising from 

production activities

Water resource

management

	- Contamination of wastewater discharges with consequent impact on biodiversity and 

human health

	- High water withdrawals and/or consumption with consequent impact on the 

environment and local communities

GOVERNANCE

Governance, business 

ethics 

and compliance

	- Awareness and dissemination of a culture of ethics and respect for human rights 

among management, employees, business partners and other stakeholders 

	- Incidents of corruption, anti-competitive behaviour and non-compliance with sector 

regulations, laws, rules and standards

Responsible 

management of the 

supply chain

	- Sharing of ESG best practices along the value chain, resulting in improved 

sustainability performance of suppliers 

	- Negative impacts on local communities and the environment due to failure to assess 

the suppliers' ESG criteria

Creation of shared 

economic value

	- Creation and distribution of economic and financial value to all stakeholders, with the 

aim of ensuring their economic sustainability

	- Erosion of shareholder dividends due to low and unstable financial performance

SOCIAL

Human resources 

management, 

development 

and wellbeing

	- Development of employees' skills and support for career progression

	- A healthy and stimulating working environment promoting welfare and wellbeing 

programs for employees 

	- Loss of corporate know-how due to inadequate resource management and retention 

(e.g. lack of collaboration and communication)

Occupational 

health and safety

	- Prevention and mitigation of impacts on occupational health and safety

	- Accidents at work and occupational diseases

Human rights 

and workers' rights

	- Respect for workers' rights by promoting fair and inclusive policies and practices (e.g. 

remuneration, maternity leave, etc.) 

	- Human rights violations along the value chain (e.g. freedom of association and 

collective bargaining, child labour, forced or compulsory labour, also related to conflict 

minerals)

Equal opportunities, 

non-discrimination, 

diversity and inclusion

	- Promotion of an inclusive culture that fosters diversity, equity and inclusion at all levels 

within the Group, facilitating the expression of individual talent and uniqueness

	- Episodes of discrimination/abuse within business operations

Product quality 

and safety, and customer 

satisfaction

	- Production of safe, high-quality products that meet customer standards and 

requirements 

	- Poor product quality leading to customer and end-user dissatisfaction
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3.1 Responsible 
governance, business 
ethics and compliance 

Head of the 
Prevention and 

Protection Service
Diego Ceron

CMO GROUP BoD
GENERAL MANAGEMENT

GROUP FINANCE 
COORDINATOR

Francesco Presutto

GROUP TREASURY 
COORDINATOR

Maria Assunta Marchetto

GROUP ACCOUNTING 
COORDINATOR
Cinzia De Grandi

GROUP ADMINISTRATIVE 
STAFF

GROUP HR 
MANAGER

Silvia Brandani

GROUP HR
GENERALIST

GROUP IT 
COORDINATOR

Alessandro Misuriello

Below is a graphical representation of the governance structure of CMO Group S.r.l.
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Since its foundation and to the present day, the CMO 
Group has undergone a significant organisational evo-
lution, marked by various acquisitions, which has led to 
the implementation of a well-defined governance struc-
ture, while maintaining a family-type ownership model.

The holding company, CMO Group S.r.l., adopts a tradi-
tional governance model in accordance with the provi-
sions of the Italian Civil Code, with a collegiate Board of 
Directors.

The administrative and management responsibility of 
the Group is entrusted to the Board of Directors (“BoD”), 
which, as at 31 December 2024, in line with 2023, con-
sisted of four members: Chairman Claudio Ongis, two 
Chief Executive Officers and one Director, with wom-
en accounting for 75% of the Board and men for the 
remaining 25%. As at 31 December 2024, 75% of the 
members of the BoD were between thirty and fifty years 
of age, while the remaining 25% were over fifty.

GRI 405-1a: Diversity within governance bodies

Total number of employees (headcount) divided by job category and age group

NUMBER 
OF PEOPLE

AS AT 31 DECEMBER 2023 AS AT 31 DECEMBER 2024

<30 
YEARS

30-50 
YEARS

>50 
YEARS

TOTAL
<30 

YEARS
30-50 
YEARS

>50 
YEARS

TOTAL

Men - - 25% 25% - - 25% 25%

Women - 75% - 75% - 75% - 75%

TOTAL - 75% 25% 100% - 75% 25% 100%

75%
Men

25%
Women
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The Board of Directors is responsible for managing the 
Group's business affairs. It holds all powers relating 
to both ordinary administration and extraordinary 
administration, and has authority over all matters ex-
pressly reserved to it by law and by the Articles of As-
sociation. The Board of Directors meets: 
	- quarterly, when summoned by the Chairman or any 

person authorised by law to review the economic 
and financial performance of the activities, based 
on the reports provided by the CFO, who collects the 
necessary information from the various operating 
sites;

	- every four months with the sales managers, to re-
ceive periodic updates on the performance and ob-
jectives of the sales department.

In addition to the formal meetings of the BoD, the 
Chairman and the Chief Executive Officers meet on 
a monthly basis to discuss and monitor the business 
activities under their respective responsibility, ensuring 
the effective and efficient management of the Group's 
facilities located throughout the territory.

Since it is a family-owned and family-managed Group, 
the members of the BoD maintain ongoing dialogue 
and daily interaction with management, ensuring con-
stant communication among the various companies. 
The direct and continuous contact between top man-
agement and the individual facilities makes it possible 
to promptly identify any requirements and needs. This 
operational and widespread governance approach al-
lows the Board of Directors to make informed and stra-
tegic decisions, promptly responding to the changing 
market conditions.

At the beginning of 2023, a 2023-2027 Strategic Plan 
was adopted to promote the economic and indus-
trial development of the two companies specialised 
in precision mechanical machining and metallurgy, 
CMO S.p.A. and Masperotech S.r.l. The primary objec-
tive of the respective plans is to increase corporate 
value through planning activities aimed at improving 
profitability and reducing risks.

To ensure the effectiveness of the Plan, a Management 
Control Committee was established with the task of 
systematically monitoring its proper implementation, 

both in terms of overall business results and in terms 
of individual business functions. This assessment is 
based on a series of Key Performance Indicators (KPI) 
defined for each area, in line with the objectives estab-
lished by the Plan.

From an organisational point of view, the managers of 
the individual business functions are involved in the 
monitoring and periodic review phases in order to as-
sess the results achieved, make any necessary adjust-
ments and adapt the Plan to new challenges or oppor-
tunities that may arise during the year.

Overall, the industrial Plan provides clear and struc-
tured guidance for company management and pro-
motes effective involvement and coordination within 
the management team, encouraging motivation and 
the active participation of all team members.

During all its activities, the Group is committed to com-
plying with applicable regulations and to creating rela-
tionships based on transparency, ethics and respect 
towards all its Stakeholders, both current and future.

In 2024, as in the previous year, there were no re-
corded cases of corruption, legal actions relating to 
anti-competitive behaviour, antitrust or monopolistic 
practices, or non-compliance with environmental, so-
cial and economic laws and regulations.
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In line with 2023, during 2024 the CMO Group con-
tinued prove its commitment to pursuing sustainable 
economic growth, not only for its own benefit, but also 
for the wellbeing of its stakeholders, the community and 
the environment in which the Group operates. CMO in-
deed confirms its role as the holding company of a 
diversified group owning the brand (CMO GROUP), 
which for many years has represented a benchmark 
and a synonym for quality and excellence in the pro-
duction of copper and aluminium components for the 
electrical equipment sector, as well as the Maspero-
tech brand, recognised as a leading player in the forg-
ing of components primarily made of aluminium.

In 2024, CMO S.p.A. recorded an increase in the val-
ue of production, although operating profitability was 
negatively affected by an increase in raw material costs 
and a decline in EBIT. Despite these challenges, the 
company continued its growth and renewal path with 
determination, inaugurating a new production facility in 
Urgnano (BG) and closing the Stezzano site. The year 
was therefore characterised by an intensive relocation 
process, the installation of new technologies and a 
constant commitment to improving business process-
es, with a strong focus on digital transformation. 

3.2 Creation of shared 
economic value
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At the same time, Masperotech S.r.l. recorded sig-
nificant growth, with an increase in EBITDA and an 
EBIT more than three times higher than the previous 
year, consolidating its position as one of the Group's 
main growth drivers. The expansion of the produc-
tion plant and the enhancement of mechanical ma-
chining operations and the metallographic laboratory 
contributed to this success. Moreover, the company 
invested in environmental sustainability by installing a 
photovoltaic system in Monza and strengthened its 
Research & Development structure to innovate mate-
rials and processes.

During the year, the merger by incorporation of Tec-
nofluid Engineering S.r.l. into A&T Fluid Solutions 
was completed, as part of a broader reorganisation 
plan aimed at integrating activities in the hydraulics 
and pneumatics sectors. The merger resulted in man-
agement integration effects and some temporary in-
efficiencies, contributing to a reduction in operating 
margins. Despite the decline in revenues and the in-
crease in raw material costs, the merger is expected 
to generated significant economic and organisa-

tional benefits, including the integration of expertise, 
expansion of the product offering, risk diversification, 
cost reduction, greater bargaining power with suppli-
ers, improved organisational efficiency and attractive-
ness to new talents, as well as stronger capitalisation 
and improved access to credit.

Finally, Tunitek S.a.r.l. focused its business manage-
ment activities on strengthening human capital and 
expanding production capacity in Tunisia. These ini-
tiatives improved the company structure and process 
quality, supporting the strategy of positioning the busi-
ness in higher value-added markets. The expansion of 
the Tunisian production site increased the company's 
operational capacity and responsiveness, confirming 
Tunisia as a strategic area for the Group.

The data shown in the following table, obtained by 
reclassifying the items of the consolidated Income 
Statement as at 31 December 2024, show that the 
CMO Group distributes 83% of the value generated, 
with suppliers (82%) and employees (15%) being the 
categories that benefit most from this distribution.
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GRI 405-1a: Diversity within governance bodies

Economic value (thousands of €) as at 31 December 2023 as at 31 December 2024

DIRECT ECONOMIC VALUE GENERATED 102,896 107,254

ECONOMIC VALUE DISTRIBUTED 84,917 87,452

Operating costs 70,566 72,204

Remuneration of collaborators 11,519 12,878

Remuneration of providers of capital 1,121 1,412

Payments to public administration 1,711 958

ECONOMIC VALUE RETAINED 17,979 19,802

of which depreciation and amortisation 10,454 11,493

of which impairment losses 227 130
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Economic value distributed - 2023 and 2024

Economic value distributed - 2024

 € 1,711,286 
Public
administration

Providers
of capital

Employees

Providers

 € 1,121,057 

 € 11,519,306 

 € 70,566,220 

 € 957,956 

 € 1,412,071 

 € 12,877,755 

 € 72,204,606 

2023

2024

82%
Providers

2%
Providers
of capital

15%
Employees

1%
Public 
administration
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3 With reference to CMO S.p.A., in 2024 the environmental and quality management systems for the Cesano Maderno and Stezzano sites 
were unified (during the same year, the Stezzano site was relocated to Urgnano, BG). 

As a leading Group in the field of precision mechanical 
machining, the CMO Group recognises the importance 
of addressing environmental challenges and playing 
a proactive role in the transition towards a more sus-
tainable future. With the aim of balancing operational 
excellence with reduced environmental impact, in line 
with the principles of sustainable development and the 
Group's expectations, CMO S.p.A. and Masperotech 
S.r.l. have implemented an integrated Quality and En-
vironmental Management System, obtaining certifi-
cation of their Environmental Management System in 
accordance with Standard ISO 14001:2015, as well as 
certification of their Quality Management System in ac-
cordance with Standard ISO 9001:20153 ; in addition to 
this, Masperotech S.r.l. possesses ISO 9100:2018 cer-
tification, which defines Quality Management System 
requirements for organisations in the Aviation, Space 
and Defence sectors, and ISO 22163:2023 (IRIS) cer-
tification for the railway sector. The other companies of 
the Group, on the other hand, although not in posses-
sion of a certified environmental management system, 
comply with applicable environmental laws, regula-
tions and standards.

Within the Integrated Management System, and in 
line with business needs and corporate policy, the top 
management of CMO S.p.A. and Masperotech S.r.l. 
has defined Environmental Policies which, while tai-
lored to each company's specific context, share a set 
of common sustainability commitments, including: 
	- Full compliance with all applicable environmental, 

health and safety laws, regulations and standards 
relevant to the sector.

	- Continuous monitoring of the most significant envi-
ronmental impacts and minimisation of operational 
impacts, by verifying the use of energy and raw ma-
terials, and attempting to reduce pollution, optimise 
energy consumption and promote waste recovery 
and reuse.

	- Development of appropriate environmental indica-
tors and procedures to assess performance, with 
the aim of continuously improving the environmental 
performance of their activities.

	- Identification of opportunities to improve the envi-
ronmental aspects of products and services across 
their entire life cycle, from design to production, use 
and disposal.

	- Preference for suppliers that adopt practices aimed 
at the continuous improvement of quality and envi-
ronmental aspects.

	- Promotion of personnel training in order to develop 
skills and awareness in environmental, quality and 
safety matters, actively involving employees in the 
pursuit of corporate objectives.

CMO S.p.A. and Masperotech S.r.l. are committed to 
periodically reviewing their policies, objectives, targets 
and implementation programs, and to communicating 
them appropriately both internally and externally.

Both companies of the Group, within the framework of 
Standard ISO 14001:2015, carry out periodic environ-
mental analyses to assess significant environmental 
impacts deriving from their processes and activities. 
This analysis provides management with relevant in-
formation for defining improvement objectives and for 
the implementation and continuous development of 
the Environmental Management System. 

Within the periodic update of the environmental anal-
ysis, no new environmental risks and/or impacts were 
identified in 2024 compared to those identified in pre-
vious years.
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4.1 Energy 
efficiency and reduction 
of emissions
The Group has implemented a 
system for tracking and monitoring 
energy consumption deriving from 
its operations, with the aim of opti-
mising energy efficiency and iden-
tifying improvement opportunities 
that can reduce the environmen-
tal impact associated with energy 
use. The results of these periodic 
monitoring activities are reviewed 

and analysed by management 
in order to assess performance 
and, in the case of CMO S.p.A. and 
Masperotech S.r.l., to verify the 
effectiveness of the implement-
ed management system. Based 
on the data collected during the 
monitoring period, where neces-
sary, management plans actions 
and measures aimed at continu-

ous improvement. Over the years, 
the main activities implemented 
include the installation of photo-
voltaic systems4 , the replace-
ment of lighting systems with LED 
technology, the replacement 
of fume abatement filters to limit 
emissions, and the introduction of 
automated sensor-based lighting 
control systems. In addition to this, 
specifically, Masperotech S.r.l. has 
replaced several obsolete presses 
and furnaces with next-generation 
equipment and introduced a 3rd 
shift in the stamping department 
to optimise furnace operating 
times and, consequently, reduce 
the impact of increased gas and 
electricity consumption. For the 
coming years, the company plans 
to expand its photovoltaic sys-
tem by 500 KhW and introduce 
a briquetting machine capable of 
compacting copper and alumini-
um chips, reducing the volume of 
transported material. 

Within the companies of the 
Group, electricity is used as the 
primary energy source in the pro-
duction process, while natural 
gas is mainly used for non-pro-
duction purposes such as heating 
the offices and production depart-
ments. In fact, the CMO Group also 
has several boilers that comply 
with current regulations, and their 
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4 Photovoltaic panels at present at CMO S.p.A. (Cesano Maderno and Urgnano) and at Masperotech S.r.l.

maintenance activities are record-
ed in dedicated logbooks in ac-
cordance with legal requirements. 
In addition to this, at Masperotech 
S.r.l., natural gas consumption is 
also linked to the furnaces used 
for production; however, in an effi-
ciency-oriented approach, part of 
the generated heat is also used for 
office heating.

Energy consumption is meas-
ured using centralised meters, the 
readings of which form the basis 
for billing by the utility providers. 
Within the context of industrial 
activities, electricity  is mainly 

used to power process machinery, 
machining centres and machine 
tools, as well as for environmental 
conditioning systems, lighting and 
heating.

Moreover, with regard to CMO 
S.p.A., the relocation of production 
from the Stezzano site to Urgnano 
is expected to lead to improved 
energy efficiency in the coming 
years . In fact, in addition to the ex-
isting LED lighting systems, further 
investments are planned, includ-
ing the installation of photovoltaic 
panels to contribute to the reduc-
tion of emissions. Also, the reloca-

tion of recently upgraded exhaust 
stacks and the installation of elec-
tric heat pumps for space heating 
will allow the new operating site to 
further reduce its environmental 
impact. 

In 2024, the Group consumed 
a total of 59,912 GJ of energy 
(+15.8% compared to 2023), dis-
tributed as follows:

Economic value distributed - 2024

50.7%
Natural gas

2.7%
Electricity consumed
from self-generation

0.4%
Motor
fuel (petrol)

45.6%
Electricity purchased 
from the grid

0.6%
Motor
fuel (diesel)
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The increase in energy consumption is mainly attributa-
ble to an increased consumption of electricity purchased 
from the national grid (+23.8% compared to 2023) and 
an increased consumption of natural gas (+12.4%). The 
share of electricity consumed from self-generation ac-
counts for 2.7% of the total energy consumption and is 
fully derived from renewable energy sources, specif-
ically photovoltaic systems, which, in 2024, produced 
approximately 532,578 kWh of electricity (599,245 
kWh in 2023). It is worth noting that part of the energy 
generated by the photovoltaic systems is fed back into 
the grid (approximately 16% of the energy produced in 
2024). With a significant surface area of solar panels 
installed at CMO S.p.A. (Cesano Maderno and Urgnano 
sites) and at Masperotech S.r.l., solar energy represents 

a sustainable energy source for the Group, contributing 
to the partial coverage of its energy needs. 

Fuel consumption, including petrol and diesel, is pri-
marily associated with the operation of the company 
vehicle fleet, which is subject to regular monitoring. In 
2024, diesel consumption decreased (-17.3%) com-
pared to the previous period, while petrol consumption 
remained quite stable (+1.8% compared to 2023). In 
2024, The Group's vehicle fleet was expanded with the 
addition of one electric vehicle replacing a diesel vehi-
cle; therefore, the fleet includes 15 vehicles: 10 diesel, 
1 petrol, 2 electric and 2 hybrid. 

Fuel consumption in 2023 and 2024 (litres)

7,494

7,649

12,393

10,250
2024

2023

Petrol

Diesel
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Energy intensity is a normalised environmental indicator that measures energy consumption in relation to a spe-
cific organisational metric. In the case of the CMO Group, the revenue, expressed in thousands of euros, has been 
chosen as the most representative reference value for energy consumption. This information helps contextualise 
the organisation's energy efficiency, also compared to other organisations.

5 Energy consumption (converted into GJ):
(i) for all fuels used by all Group companies, except the Tunisian site, the conversion factors used are the ones published by the ISPRA in 
the National Inventory Report (NIR) 2023, 2024. For Tunitek Industry S.a.r.l., on the other hand, the conversion factors published by the 
UK Government - GHG Conversion Factors for Company Reporting-DEFRA have been used. 
(ii) for electricity, a conversion factor of 0.0036 GJ/kWh has been used.

6 As a result of improvements in the reporting system, the data relating to natural gas and electricity consumption in 2023 have been 
restated compared to the values indicated in the previous Sustainability Report. Consequently, the relative emission data has also 
changed.
7 To calculate energy intensity, the energy consumption (GJ) was divided by consolidated Group revenue, expressed in thousands of euros.

GRI 302-1: Energy consumed within the organisation

GRI 302-3: Energy intensity

Energy consumption (GJ)5 20236 2024 2024

FUEL CONSUMPTION

Natural gas 27,006 30,349

Diesel 446 369

Petrol 243 247

Total fuel consumption 27,694 30,965

ELECTRICITY CONSUMPTION

Self-generated electricity 2,157 1,917

of which from renewable sources 2,157 1,917

Electricity sold 170 298

of which from renewable sources 170 298

Electricity purchased from the grid 22,076 27,328

of which from renewable sources (certified) - -

Total electricity consumption 24,063 28,948

TOTAL CONSUMPTION 51,758 59,912

Energy intensity7 2023  2024

Revenue € 98,642 103,658 
Energy consumption GJ 51,758 59,912 

RATIO GJ/€ 0.52 0.58
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Climate change represents an increasingly relevant 
topic for all industrial sectors, including the one in 
which the CMO Group operates. Greenhouse gas 
emissions generated by the organisation's activities 
are primarily associated with direct energy consump-
tion and the operation of production facilities. The main 
emission sources of the Group's two main operating 
companies, which are the most significant in terms of 
energy use and emissions, are described below.

The atmospheric emissions generated by CMO S.p.A. 
include:
	- Oil mist emissions generated during cutting opera-

tions, which are kept within regulatory limits thanks to 
the use of dedicated fume abatement filters;

	- Emissions generated in the turning and milling depart-
ments, where two extraction systems are used: one for 
machining centres and the other for the extraction of dust 
generated during finishing operations. Both systems 
have obtained the required atmospheric emissions per-
mits, ensuring full compliance with current regulations;

	- Emissions associated with boilers used for heating 
offices, production departments and water.

For CMO S.p.A., the responsible management of these 
emissions is a priority. Within its production activities, 
CMO S.p.A. complies with the requirements set by the 
Lombardy Regional Regulation, which consists in the 
biennial verification of atmospheric emissions. This 
verification involves sampling at three different emis-
sion points. In addition to this, boiler emissions are 
regularly inspected by an external third-party provider. 

The maintenance of the fume extraction and abate-
ment devices is carried out both by trained internal 
personnel and by specialised external contractors, in 
full compliance with current regulations. Maintenance 
operations are planned, managed and recorded in a 
dedicated internal logbook, ensuring traceability and 
adherence to the intervals defined for each machine. 
Atmospheric emissions generated by the activities 
carried out by Masperotech S.r.l., on the other hand, 
derive mainly from:
	- Operation of thermal systems, consisting of boilers;
	- Production department including bar pre-heating 

furnaces and heat treatment furnaces;
	- Production department dedicated to hot stamping;
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	- Metallographic laboratory;
	- Inspection systems using fluorescent penetrant 

testing;
	- Machining operations, including turning and milling 

for finishing processes.

The emissions generated are regularly verified and 
analysed by appointed specialised third-party compa-
nies on a periodic basis. 

Greenhouse gas emissions are classified into three 
categories, in accordance with the GreenHouse Gas-
es (GHG) Protocol Corporate Standard: Scope 1 direct 
emissions, Scope 2 indirect emissions and Scope 3 
indirect emissions. Scope 1 direct emissions derive 
from sources directly owned or controlled by the or-
ganisation. Scope 2 indirect emissions are instead 
associated with the generation of electricity, heat 
or steam purchased and used by the organisation. 
Scope 3 indirect emissions include all other indirect 
emissions deriving from assets not directly owned or 
controlled by the organisation, but occurring within its 
value chain, both upstream and downstream.

To calculate Scope 2 emissions, two different calcu-
lation methods are used. The first is based on loca-
tion (so-called “Location-Based”) and uses average 
emission factors associated with electricity genera-
tion within a defined geographic boundary, such as 
local, regional or national grids. The second approach, 
based on the market (so-called “Market-Based”), con-
siders total electricity procurement, including renewa-
ble energy purchased through the use of Guarantees 
of Origin certificates.

These approaches allow the organisation to assess 
and manage its greenhouse gas emissions in a more 
comprehensive and transparent manner, thereby con-
tributing to global efforts to mitigate climate change. 

In 2024, the Group generated 1,765 tCO2e of Scope 
1 direct greenhouse gas emissions (+12.1% compared 
to 2023) and 2,456 tCO2 of Scope 2 Location-Based 
greenhouse gas emissions (+38.8% compared to 
2023), equal to 3,822 tCO2 if calculated according to 
the Market-Based approach (+34.4% compared to 
2023). 

Scope 1 and 2 (Location-Based)

2023

2024

1,769

2,456

1,585

1,765

Scope 2

Scope 1

tCO2e
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GRI 305-1: Direct GHG emissions (Scope 1)
GRI 305-2: Indirect GHG emissions from energy consumption (Scope 2)

GHG emissions in tCO2e 2023 2024 2024

DIRECT GHG EMISSIONS – Scope 1 (tCO2e)8 

Natural gas 1,525 1,720

Diesel for company vehicles 33 27

Petrol for company vehicles 17 18

Emissions due to refrigerant gas leakages 10 -

TOTAL Scope 1 emissions 1,585 1,765

INDIRECT GHG EMISSIONS FROM ENERGY CONSUMPTION – Scope 2 (tCO2e)9 

Purchased electricity (Location-Based) 1,769 2,456

Purchased electricity (Market-Based) 2,845 3,822

Total Scope 2 emissions (Location-Based) 1,769 2,456

Total Scope 2 emissions (Market-Based) 2,845 3,822

Scope 1 and Scope 2 (Location-Based) 3,354 4,221

Scope 1 and Scope 2 (Market-Based) 4,430 5,587

8 For the calculation of Scope 1 emissions for all Group companies, except for the Tunisian site, the emission factors published by the 
Italian Ministry for the Environment - National Standard Parameters Table 2023-2024 were applied. For Tunitek Industry S.a.r.l., on the 
other hand, the conversion factors published by the UK Government - GHG Conversion Factors for Company Reporting-DEFRA have been 
used.
9 For the calculation of Scope 2 emissions, in line with the GRI Sustainability Reporting Standards, both the Market-Based (MB) and 
Location-Based (LB) methods were applied.
The MB method is based on CO2 emissions associated with the energy suppliers from which the organisation purchases electricity under 
contractual arrangements and may take into account Guarantees of Origin certificates, direct contracts with suppliers, specific emission 
factors for the supplier, and the “residual mix” emission factor. Since no specific contractual agreements are currently in place between 
the Group companies and the electricity provider (for example, the purchase of Guarantees of Origin certificates), the national "residual 
mix" emission factor was applied for this approach. The source used was AIB - Residual Mixes 2023, 2024 for all Group companies, 
except for Tunitek Industry S.a.r.l., for which the IGES emission factor (version 11.6, February 2025) was used, as it is more up to date than 
the Terna factor (2019) used in the previous Sustainability Report.
The LB method, on the other hand, is based on average emission factors associated with electricity generation within defined 
geographical boundaries, including local, subnational or national grids. For Italy, the source used was ISPRA, while for Tunisia the IGES 
database (version 11.6, February 2025) was used.
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10 For the calculation of emissions intensity, the emissions (tCO2e) were measured against the Group's consolidated revenue expressed in 
thousands of euros.

For the calculation of emissions intensity, revenue was also used as the reference value, as it was used for energy 
intensity. Being a normalised environmental impact value, the greenhouse gas emissions intensity expresses the 
quantity of greenhouse gas emissions per thousand euros of revenue.

GRI 305-4: Greenhouse gas (GHG) emissions intensity

Emissions intensity10 2023  2024

Revenue € 98,642 98,642

Emissions (Scope 1 + Scope 2 Location-Based) tCO2e 51,758 51,758 

Emissions (Scope 1 + Scope 2 Market-Based) tCO2e 51,758 51,758 

Emissions intensity (Scope 1 + Scope 2 Location-Based) tCO2e/ € 0.03 0.04

Emissions intensity (Scope 1 + Scope 2 Market-Based) tCO2e/ € 0.04 0.05

2023

0.03 
tCO2e/ €

0.04 
tCO2e/€

0.05 
tCO2e/ €

0.04 
tCO2e/ €

2024

Scope 1 + Scope 2 
Location-Based

Scope 1 + Scope 2 
Market-Based
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Circularity and responsible waste management have 
always been priorities for the Group, in line with its stra-
tegic sustainability objectives and the growing atten-
tion paid by customers to these issues.

Over the years, the Group's two main manufacturing 
companies, CMO S.p.A. and Masperotech S.r.l., have 
developed internal processes and adopted a range of 
practices aimed at promoting the recycling of mate-
rials used and, consequently, the circularity of these 
resources. 
In the case of CMO S.p.A., for example: 
	- Production waste deriving from copper and alumin-

ium, being completely recyclable, is carefully collect-
ed and sold to a third-party foundry. Then, after being 
reprocessed, this waste is repurchased and reintro-
duced into CMO S.p.A.'s production and processing 
cycle in the form of billets, thereby reducing the need 
for virgin raw materials;

	- When selecting suppliers, preference is given to 
suppliers that guarantee the sourcing of recycled 
copper. This choice highlights the company's com-
mitment to supporting the recycling chain and con-
tributing to the reduction of the environmental impact 
associated with the extraction of virgin raw materials;

	- As for packaging, pallets are used until the end of 
their useful life, while wooden crates, where possi-
ble, are returned to suppliers for reuse. Any residual 
waste is temporarily stored in designated areas and 
subsequently transferred to authorised waste dis-
posal operators.

Similarly to CMO S.p.A., Masperotech S.r.l. also man-
ages waste deriving from raw materials responsibly. In 
particular, steel and copper are resold, where possible, 
to allow for their recovery. 
In 2024, the Group generated a total of 2,025.5 tonnes 
of waste, of which 84% consisted of non-hazardous 
waste and the remaining 16% of hazardous waste 

(mainly oily emulsions and aqueous liquid waste con-
taining hazardous substances), which was neverthe-
less sent for recovery treatment. 
With regard to waste management, iron, copper and 
aluminium are transferred externally and, due to their 

4.2 Circular economy 
and waste management

GRI 306-3: Waste generated

Waste generated (tonnes) 202311  2024

Hazardous waste 365.5 333.7

Non-hazardous waste 1,326.2 1,691.8

TOTAL 1,691.7 2,025.5

intrinsic properties, are directly reused or recycled.

Also for the oily emulsions used during production, 
CMO S.p.A. ensures careful management, through an 
accurate filtering and storage process. Once used, the 
oily emulsion is recovered by means of a suction pump 
system that conveys it to a dedicated filtration plant. 
After the removal of any impurities and substances 
harmful to the environment, which are stored sepa-
rately in a dedicated container, the emulsion is reintro-
duced into the production cycle. 

Used emulsions (waste oils), and any other chemical 
substances or liquid waste, are stored in tanks and 
containers provided with suitable labelling and con-
tainment basins, in order to prevent any leaks or spills 
that could be harmful to the environment. Once prop-
erly stored, the oils and impurities are sent for disposal 
through authorised waste management companies, 
with full traceability. 
During 2024, Masperotech S.r.l. also inaugurated and 
launched a new production facility, designed ac-
cording to sustainability and resource optimisation 
criteria. The new building integrates advanced tech-
nologies aimed at reducing environmental impact and 
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11 The 2023 data differs from the data reported in the previous Sustainability Report, as it was subject to review and updating. 
Consequently, the tables below relating to waste also reflect these changes.

improving process efficiency, introducing two key sys-
tems:
1.	 Recovery and regeneration of emulsified wa-

ter: a dedicated plant will be implemented for the 
treatment and reuse of emulsified water generated 
by production processes. This system will reduce 
overall water consumption and minimise the 
generation of liquid waste, promoting a virtuous 
cycle of internal resource reuse.

2.	Oil mist recovery system: mechanical extraction 
systems equipped with advanced filters will be in-
stalled to capture and recover the oil mists gener-
ated during machining operations. This will not only 
help improve air quality within the workplace, en-
suring healthier conditions for employees, but will 
also reduce the dispersion of oily substances, 
with a positive impact on the environment.

The opening of this new production facility represents a 
strategic step towards the continuous optimisation 
of Masperotech's activities, with the aim of combining 
production growth with environmental responsibili-
ty, in line with the Group's sustainability standards.

As for waste disposal management, CMO S.p.A. and 
Masperotech S.r.l. operate in accordance with Stand-
ard ISO 14001, ensuring the continuous monitoring of 
waste generation and disposal processes. Although 
no specific Key Performance Indicators (KPIs) have 
been defined, the companies continue to closely mon-
itor the waste generated and, in the event of significant 
increases, carry out analyses to identify the causes 
and implement any necessary corrective measures.
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Water supply across all Group companies is managed 
through the municipal water network. This supply sys-
tem is used both to meet civil requirements, such as 
drinking water for changing rooms, canteens and sani-
tary services, and for production activities. 

Below is a comparison of water withdrawal data for the 
two-year period, showing that, with 19 ML withdrawn in 
2024, water consumption decreased by 9.5% com-
pared to 2023.

4.3 Water 
resource management
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In the specific case of CMO S.p.A., water for civil use is 
supplied directly by the public water network, thus en-
suring direct and continuous access. For production 
purposes, water is used to feed a system dedicated to 
the production of new emulsion: the water withdrawn 
and fed into the system is also mixed with previous-
ly used water, recovered and filtered by means of a 
dedicated automatic process. The production depart-
ments draw from this system to use the new mixture 
for the various production requirements and activities. 

Thanks to its responsible approach to water use, CMO 
S.p.A. is able to ensure the efficient and sustainable use 
of water resources, thereby helping to reduce waste. It 
should be noted that water consumption at CMO S.p.A. 
remains at relatively moderate levels, as the nature 
of the business requires water resources mainly for 
emulsions. To further reduce water consumption, the 
company is considering the introduction of a system 
capable of filtering water in order to recover and reuse 
it for the same process, thereby reducing withdrawals.

Wastewater discharge at all Group companies, with 
the exception of Tunitek, takes place through the duly 
authorised municipal sewerage system, which re-
ceives, depending on the case: 
	- domestic wastewater from sanitary facilities;
	- rainwater runoff from the roofs of the facilities and/

or external parking areas. This runoff water does 
not contain significant pollutant loads and therefore 
does not require treatment.

Among the wastewater streams generated by CMO 
S.p.A. are also those used in the production of emul-
sions, which are subsequently separated and recov-
ered through a treatment and osmosis plant13.
In general, in order to ensure control over any poten-
tial discharge pollution, regular testing is carried out on 
sewer water. 

In the specific case of Masperotech S.r.l., the with-
drawn water used in production activities is mainly 
used for furnace cooling tanks and fire-fighting sys-
tems. The company also generates wastewater from 
the penetrant testing system and from product rinsing 
activities carried out in the laboratory. Over the coming 
years, the company also plans to introduce a recovery 
system for the water used to wash machined parts. In 
fact, at present, this type of water undergoes a treat-
ment process before being disposed of.

Tunitek, on the other hand, is the only company whose 
wastewater is managed by a specialised external con-
tractor. In fact, the discharged water is first stored in 
a dedicated tank and then transferred externally for 
treatment and disposal.

12 This table does not include the water withdrawal data for Tunitek Industry S.a.r.l., as the values are considered negligible compared to the 
values recorded by the other Group companies.
13 Plant in which water is treated through reverse osmosis: a purification and filtration technology that uses semi-permeable membranes 
to separate water from the substances dissolved in it.

GRI 303-3: Water withdrawal12

Water withdrawal (megalitres)

SOURCE OF WITHDRAWAL
2023 2024

All areas Water-stressed areas All areas Water-stressed areas

Third-party potable water 21 - 19 -

TOTAL 21 - 19 -
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4.4 Process innovation 
and digitalisation

For example, at CMO S.p.A., two 
new robotic cells, which will be-
come operational from 2025, and 
a water recycling system for the 
water-jet machine are current-
ly being installed. In 2024, the 
company's management system 
was further optimised by updating 

The CMO Group places contin-
uous commitment to techno-
logical upgrading and process 
optimisation at the core of its sus-
tainability approach, by carefully 
planning investments in new ma-
chinery and product improvement, 
which represent key elements of 
the Group's innovation strategy. 

the MRP (Material Requirements 
Planning) parameters, improving 
data quality, connecting systems 
and launching evaluations relating 
to new production data scheduling 
tools. 

At the Monza facility, Maspero-
tech invested in environmental 
sustainability by installing a new 
photovoltaic system. At the same 
time, the company strengthened 
its Research & Development di-
vision in order to innovate mate-
rials and production processes. 
Moreover, the company continues 
to invest in the digitalisation and 
automation of its processes, con-
stantly upgrading its IT systems to 
improve operational efficiency.

Following the merger between Air-
work and Tecnofluid, the adoption 
of a new management system and 
the alignment of the operational 
procedures improved efficiency 
and performance monitoring. The 
resulting company is now stronger 
and more competitive, with sus-
tainable growth prospects based 
on greater operational efficiency. 
These elements promote the con-
solidation of the company's lead-
ership and the development of 
new opportunities, with a focus on 
innovation, quality and customer 
satisfaction.
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Finally, Tunitek completed the ex-
pansion of its production facility, 
strengthening company infrastruc-
ture and increasing its operational 
capacity. The expansion of the 
machinery fleet at the Tunisian site 
allowed for a significant enhance-
ment of the production capacity, 
improving the company's respon-
siveness to market demands. 
These developments allow Tunitek 
to address the challenges of the 
industry more effectively and seize 
new growth opportunities.

These efforts reflect the Group's 
constant interest in process inno-
vation, contributing to the produc-
tion of higher-quality final products 
with reduced impact.

Percentage of employees by contract type as at 31 December 2024

78%
Permanent contracts

22%
Fixed-term contracts
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O
ur social 

responsibility

5
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5.1 Focus on 
our people14 

14 The 2023 data relating to human resources indicators differs from the data of the 2023 Sustainability Report, as the reporting scope was 
extended to include the holding company CMO Group S.r.l.

The Group places the wellbeing of its employees at 
the centre of its day-to-day operations, with the aim of 
creating a safe and inclusive workplace capable of 
ensuring both personal and professional growth for 
everyone. As evidence of this commitment, Maspero-
tech S.r.l., for example, underwent an audit conducted 
by an external body in 2021, aimed at assessing work-
place conditions within the company (Workplace Con-
ditions Assessment). Following the inspection, which 
focused on aspects such as working hours, proce-
dures and safeguards relating to occupational health 
and safety, as well as environmental compliance, Mas-
perotech S.r.l. achieved a final score of 98%. 
During 2024, in line with the initiatives undertaken in 
2023, the Group worked hard to strengthen its brand 

identify, both by reinforcing the distinctive features that 
characterise CMO within the market and by consoli-
dating its role in promoting the development, wellbeing 
and sense of community of its people. To this end, an 
internal workplace climate survey was conducted, 
involving all companies within the CMO Group, with the 
aim of gathering direct feedback from employees and 
gaining a deeper understanding of internal dynamics 
and perceptions. The results of this survey represent 
an important starting point for defining further actions 
aimed at improving the working environment and 
strengthening the employees' sense of belonging to 
the organisation. 
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5.1.1 Human resources 
management, develop-
ment and wellbeing
The Group's success comes from 
the constant commitment of its 
people and collaborators. 

As at 31 December 2024, the CMO 
Group had 309 employees, show-
ing a slight increase compared to 
the previous year (299 employees). 
Of these, 78% were employed un-

der permanent contracts, while 
part-time employees account-
ed for approximately 4% of the 
workforce. In addition to this, as 
shown in the table below, 65% of 
employees are Italian, while 35% 
are workers of foreign origin (non-
UE), which proves the diversity of 
the Group's workforce. This data 

is collected and managed both by 
filling out internal Excel files and by 
means of the Zucchetti manage-
ment system, which allows for the 
accurate and up-to-date monitor-
ing of the company population.

GRI 2-7: Employees

Total number of employees by gender and geographical origin

GEOGRAPHICAL 
ORIGIN

AS AT 31 DECEMBER 2023 AS AT 31 DECEMBER 2024

MEN WOMEN TOTAL MEN WOMEN TOTAL

Italy 154 34 188 167 34 201

EU (excluding Italians) 1 1 2 - - -

Non-EU 68  41 109 79 29 108

TOTAL 223 76 299 246 63 309

Total number of employees by type of contract and gender

TYPE OF 
CONTACT

AS AT 31 DECEMBER 2023 AS AT 31 DECEMBER 2024

MEN WOMEN TOTAL MEN WOMEN TOTAL

Fixed-term contracts 30 38 68 42 25 67

Permanent contracts 193 38 231 204 38 242

TOTAL 223 76 299 246 63 309

Total number of employees by full-time/part-time status and gender 

FULL/PART-TIME
AS AT 31 DECEMBER 2023 AS AT 31 DECEMBER 2024

MEN WOMEN TOTAL MEN WOMEN TOTAL

Full-time 221 65 286 244 53 297

Part-time 2 11 13 2 10 12

TOTAL 223 76 299 246 63 309
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Managers

Blue-collar staff

GRI 401-1: New employee hires and employee turnover

Number and rate of new hires

NUMBER 
OF PEOPLE

2023 (1 JANURY - 31 DECEMBER) 2024 (1 JANURY - 31 DECEMBER)

AGE
TOTAL RATE %

AGE
TOTAL RATE %

<30 30-50 >50 <30 30-50 >50

Men 18 18 2 38 17% 29 13 1 43 17%

Women 13 11 1 25 33% 3 2 1 6 10%

TOTAL 31 29 3 63 21% 32 15 2 49 16%

TOTAL % 58% 17% 4% 21% - 53% 9% 3% 16% -

Number and turnover rate

NUMBER 
OF PEOPLE

2023 (1 JANURY - 31 DECEMBER) 2024 (1 JANURY - 31 DECEMBER)

AGE
TOTAL RATE %

AGE
TOTAL RATE %

<30 30-50 >50 <30 30-50 >50

Men 13 16 6 35 16% 8 9 3 20 8%

Women 4 4 1 9 12% 13 5 1 19 30%

TOTAL 17 20 7 44 15% 21 14 4 39 13%

TOTAL % 32% 12% 10% 15% - 35% 8% 5% 13% -

In 2024, the number of new hires 
amounted to 49, marking a 22% 
decrease compared to 2023. In-
stead, the number of employees 
leaving the Group amounted to 39, 

also down compared to the previ-
ous year (44). No major changes 
were recorded compared to previ-
ous years: employees leaving the 
company were mainly balanced by 

new hires related to retirements, in-
ternal role changes or resignations.
Also, 100% of the Group's employ-
ees are covered by National Col-
lective Bargaining Agreements.

Employees by job category and gender as at 31 December 2024

2

White-collar staff

30

31

12

46

188

Women

Men
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With regard to job category, 71% of the workforce con-
sists of blue-collar workers, with a male predominance 
reflecting the strong gender imbalance typically found 
in this sector. Instead, white-collar staff account for 
25%, where a higher proportion of female employees 
can be observed.

The CMO Group can also count on the valuable con-
tribution of 25 external resources, slightly down com-
pared to 2023. Of these, 16 are temporary agency 
workers, while the remainder includes self-employed 

workers, interns and other categories. In fact, to pro-
mote training and professional integration, the Group 
has implemented cross-functional PCTO (Pathways 
for Transversal Skills and Career Guidance) programs 
in collaboration with local technical institutes, as well 
as internships for students of local Higher Technical 
Institutes (ITS) undertaking post-secondary technical 
education. In the coming years, the Group also plans to 
establish new collaborations with local universities, to 
further expand training and employment opportunities. 

GRI 2-8: Non-employee workers

Number of external workers (HC) by professional category and gender

PROFESSIONAL CATEGORY
2023 2024

MEN WOMEN TOTAL MEN WOMEN TOTAL

Temporary agency workers 23 - 23 16 - 16

Self-employed workers 1 2 3 1 1 2

Trainees 2 1 3 - 2 2

Interns - 1 1 - - -

Other (seconded workers and other 

collaborators) 
4 - 4 4 1 5

TOTAL 30 4 34 21 4 25

The presence over the years of trainees and interns, among 
others, highlights the attention placed on young talent, 
to whom the Group offers internship opportunities also 
through work-based learning programs carried out in part-
nership with local Higher Technical Institutes. In the future, 
the Group is considering the introduction of extra-curricular 
internships as part of a number of research and develop-
ment projects planned in collaboration with local universi-
ties. The underlying objective is to recruit highly specialised 
professionals capable of supporting the Group in its devel-
opment towards an increasingly innovative future. 

With regard to talent acquisition, the Group adopts a 
fair and transparent recruitment process based on 
the use of both internal and external channels. During 
2024, specific internal procedures were introduced 
for staff search and selection activities, as well as for 
the onboarding and pre-onboarding phases. Thanks 
to these new procedures, the Group aims to ensure 
greater consistency and effectiveness in the recruit-
ment and integration processes for new hires.

With regard to training, in 2024, the Group activated 
targeted training programs to support the introduction 
of new technologies and the development of internal 
skills. Many initiatives involved employees, including 
training courses and coaching activities with manage-
ment consultants aimed at developing department 
managers and improving their individual performance. 
During the year, a procedure to track training activities 
was also developed and will be implemented starting 
from 2025. In fact, to date, the Group relies on a Skill 
Matrix and ongoing dialogue with Managers, HR De-
partment and Company Management to identify and 
monitor the training needs of the workforce. While 
training remains primarily on-the-job and closely linked 
to the activities carried out at the individual sites, the 
Group is committed to meeting employees' needs by 
also offering specific courses aimed at strengthening 
soft skills. For example, during 2024, CMO delivered a 
training program focused on communication (the so-
called Brainbow), as well as specific courses on lead-
ership and lean management, initiatives aimed at im-
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proving quality and efficiency in production processes. 
In addition to this, English language and occupational 
health and safety courses were organised to support 
the development of employees' transversal and tech-
nical skills.

In 2024, the total training hours amounted to 2,464, 
showing a moderate decrease compared to 2023 
(-30%). 

In addition to mandatory occupational health and safe-
ty training, which accounted for the majority of train-
ing hours (27%), employees also received technical 
training and soft skills development courses, includ-
ing language, communication and leadership training, 
demonstrating particular attention to employee devel-
opment beyond purely technical competencies.

Below is a breakdown of the training hours delivered to 
employees by training category. 

Training hours by type - 2023 Training hours by type - 2024

21%
Soft Skills

22%
Soft Skills

38%
Technical
(hard skills)

27%
Technical
(hard skills)

42%
Health and 
safety

51%
Health and 
safety
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With regard to the average number of training hours 
delivered per employee during 2024, this amounted to 
8 hours. Finally, in 2024, the Group introduced a per-
formance evaluation system, including, for certain 

functions, the application of the MBO (Management 
by Objectives) method, in order to ensure better align-
ment between individual and corporate objectives.

GRI 404-1: Average number of training hours per employee per year

Average training hours by 

professional category15 
2023  2024

Executives - -

Managers 8.2 9.8

White-collar staff 11.5 16.8

Blue-collar staff 12.1 4.8

TOTAL 1,691.7 2,025.5

Average training hours by 

professional category15 
2023  2024

Men 12.7 8.1

Women 9.1 7.6

TOTAL 11.8 8.0

15 It should be noted that the 2024 data does not include Tunitek S.a.r.l.
16 Refer to the previous note.
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The proper management of the resources of the CMO 
Group is based on the belief that diversity is a value 
that fosters growth, while ensuring respect for work-
ers and human rights. For this reason, the Group is 
committed to safeguarding diversity and equal oppor-
tunities: under no circumstances should differences in 
gender, age, background, culture, sexual orientation, 
nationality, religion, opinions and beliefs, disability, 
family situation, education or trade union membership 
influence decisions regarding recruitment, training, ca-
reer management or career development. 

The whistleblowing channel introduced in 2023 for 
employees to report unlawful activities or violations 

potentially harmful to the organisation remains active 
within the Group, in compliance with the new Italian 
regulations set out in Legislative Decree no. 24/2023. 
In accordance with the legislation, the channel guaran-
tees the confidentiality of the whistleblower, who then 
communicates their content directly to the BoD. To 
date, no reports of discrimination and/or harassment 
by employees have been recorded. 

In 2024, women accounted for 21% of the workforce, 
in line with previous years; this figure reflects the char-
acteristics of the sector in which the Group operates, 
where significant physical effort is often required and is 
generally considered more suited to male employees.

5.1.2 Equal opportunities, 
non-discrimination, 
diversity and inclusion

Geographical origin of employees as at 31 December 2024

65%
Italy (local)

35%
Non-EU countries
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GRI 405-1b: Diversity among employees (gender and professional category)

Total number of employees (headcount) by job category and gender

NUMBER OF PEOPLE
AS AT 31 DECEMBER 2023 AS AT 31 DECEMBER 2024

MEN WOMEN TOTAL MEN WOMEN TOTAL

Managers 3% 1% 4% 3% 1% 4%

White-collar staff 15% 10% 25% 15% 10% 25%

Blue-collar staff 57% 14% 72% 61% 10% 71%

TOTAL 75% 25% 100% 79% 21% 100%

As previously mentioned, diversity within the Group is 
reflected not only in terms of gender and age, but also 
in terms of geographical origin. In fact, the Group has 
a great variety of employee backgrounds, with 35% 
coming from non-European countries.
In particular, the CMO Group is characterised by a 
high level of diversity in terms of ethnicity and spoken 
languages. Although no formal policy has yet been 
defined to codify the Group's commitments in this re-

gard, the needs of all employees are listened to and re-
spected. For example, the company canteen, present 
in almost all Group companies, offers a range of meal 
options that take into account ethnic backgrounds, 
ethical choices and religious principles.
Finally, considering age distribution, as at 31 Decem-
ber 2024, 56% of employees are between 30 and 50 
years old, 25% are over 50, and the remaining 19% 
are under 30.

GRI 405-1b: Diversity among employees (age group and professional category)

Total number of employees (headcount) divided by job category and age group

NUMBER 
OF PEOPLE

AS AT 31 DECEMBER 2023 AS AT 31 DECEMBER 2024

AGE
TOTAL

AGE
TOTAL

<30 30-50 >50 <30 30-50 >50

Managers - 2% 1% 3% - 3% 2% 5%

White-collar staff 3% 14% 8% 25% 3% 15% 7% 25%

Blue-collar staff 15% 42% 15% 72% 16% 38% 16% 70%

TOTAL 18% 58% 24% 100% 19% 56% 25% 100%

GRI 405-1b: Employees with disabilities (gender and professional category)

Employees with disabilities17

NUMBER 
OF PEOPLE

AS AT 31 DECEMBER 2023 AS AT 31 DECEMBER 2024

AGE
TOTAL

AGE
TOTAL

<30 30-50 >50 <30 30-50 >50

Managers - - - - - - 2% 5%

White-collar staff - - - - - - 7% 25%

Blue-collar staff 6% 2% 5% 5% 3% 5% 16% 70%

TOTAL 4% 1% 4% 4% 2% 4% 25% 100%

17 The percentages shown in this table correspond to the ratio between the number of employees with disabilities and the total number of 
employees by gender and professional category.
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The CMO Group is committed to ensuring a safe work-
ing environment for employees and for all individuals in-
volved in the activities carried out by its companies. The 
Group operates in accordance with Italian Legislative 
Decree 81/2008 on occupational health and safety and 
implements a robust health and safety management 
system within each company, covering all employees. 

In all companies, a regular risk assessment is carried 
out to identify and mitigate potential hazards in the 
workplace. This assessment is carried out by the em-
ployer in collaboration with the Head of the Prevention 
and Protection Service, the occupational physician, the 
Workers' Safety Representative and the external ser-
vice provider specialised in occupational health and 

5.1.3 Occupational health 
and safety
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safety consultancy, by means of inspections and site 
visits in the workplace to assess the condition of the 
working environments and the activities carried out18. 
This assessment, documented in the Risk Assess-
ment Document (DVR), includes a review of machinery, 
production processes and employee behaviour that 
could pose a risk to safety.

Moreover, following the relocation of CMO S.p.A. ac-
tivities from Stezzano to Urgnano, the opening of the 
new plant required compliance with all regulatory obli-
gations, the installation of new measuring equipment, 
and various interventions to ensure machine safety, 
including the preparation of a new company Risk As-
sessment Document. The Cesano site verified compli-
ance with all required standards, working closely with 
the Group safety manager. 

Functional organisational chart 
for health and safety management

EMPLOYER
LAVORO

OCCUPATIONAL
PHYSICIAN

HEAD OF THE PREVENTION 
AND PROTECTION SERVICE

RISK 
ASSESSMENT 

DOCUMENT

SAFETY REPRESENTATIVE

WORKERS'
SAFETY REPRESENTATIVE

17 The percentages shown in this table correspond to the ratio between the number of employees with disabilities and the total number of 
employees by gender and professional category.
18 At A&T Fluid Solutions, the functional organisational structure for health and safety management was revised following the merger 
between Airwork Pneumatic Equipment and Tecnofluid. Changes involved the Workers' Safety Representatives and the first aid and fire 
safety officers, while the other roles remained unchanged. At the same time, the Risk Assessment Document will be updated in January 
2025, in accordance with Italian Leg. Decree 81/2008, to reflect the new requirements and organisational structure resulting from the 
merger.
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The main risks identified during the assessment phase 
depend on the specific business sector in which the 
company operates. In particular, Masperotech S.r.l., 
which operates in the non-ferrous metal engineer-
ing and hot forging sector, presents risks related to 
stamping operations, including the handling of large 
components, thermal risks, and risks associated with 
maintenance activities. The first two risks are also mit-
igated thanks to the installation of more modern and 
automated machinery. The other companies mainly 
present the typical risks associated with machining 
centres, tool rooms and warehouses. 

The main risks identified are also recorded in the form 
of job-specific risk sheets. These job sheets also in-
clude instructions on the Personal Protective Equip-
ment (PPE) to be used for each processing phase/
activity. 

The collection and analysis of data during the risk as-
sessment process make it possible to monitor indi-
vidual situations and plan appropriate prevention and 
protection measures to reduce/eliminate the risks 
present. The CMO Group has adopted the following 
preventive measures:
	- a health surveillance program has been introduced 

to monitor workers' health, based on the risks identi-
fied in the Risk Assessment Document;

	- each employee is provided with Personal Protective 
Equipment (PPE), allocated according to criteria of 
efficiency, functionality and comfort, and assigned in 
collaboration with the occupational physician;

	- an adequate number of employees have been 
identified, appointed and trained to meet regula-
tory requirements and ensure effective response if 
necessary. Emergency procedures have also been 
developed for specific urgent situations.

In addition to this, the Group ensures that each worker 
receives sufficient and appropriate training in occu-
pational health and safety, also considering language 
skills, with particular reference to their specific job role. 
For this reason, information and training courses are 
provided on relevant legislation, workplace health and 

19 The injury rate is calculated as follows: (number of injuries per category/total hours worked) x 200,000).

safety risks associated with the activities carried out, 
preventive measures to minimise such risks, and the 
procedures to be followed in the event of an emergen-
cy. The Group has set the objective of providing specif-
ic training in the coming years for supervisors, launch-
ing a training plan aimed at strengthening their role and 
responsibilities.

The Group carefully monitors, with the constant sup-
port of the Head of the Prevention and Protection Ser-
vice, the number of workplace accidents, with the aim 
of continuously reducing them. As in 2023, seven ac-
cidents involving employees were recorded in 2024. 
Among non-employee workers, the number of acci-
dents was one in 2023 and zero in 2024. With refer-
ence to occupational diseases, no cases were record-
ed over the reporting period.

Below is the ratio between the number of recorded 
accidents and the hours worked by employees during 
2023 and 2024. 

GRI 403-9: Workplace accidents

Workplace accidents (employees) 2023  2024

Recordable number of accidents 7 7

Hours worked 476,044 487,570

Recordable injury rate19 2.9 2.9
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In the event of an accident, the Group conducts a tar-
geted investigation involving all relevant functions in 
order to understand the causes and implement cor-
rective measures. 

The CMO Group will continue to operate with a view 
to the ongoing improvement of employee health and 
safety. Future objectives include the minimisation 

of workplace accidents, the implementation of new 
safety technologies and the strengthening of em-
ployee awareness. The Group will also focus on en-
hancing training activities and promoting greater ac-
tive involvement of employees. These commitments 
are essential to promote a strong culture of safety with-
in the workplace, while maintaining the high standards 
that have always characterised the Group.
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5.1.4 Welfare, human 
rights and workers' rights
The CMO Group is committed 
to protecting human rights and 
the rights of workers and all its 
people, in accordance with cur-
rent legislation. The Group not 
only guarantees the fundamental 
rights of its employees, but also 
promotes initiatives aimed at im-
proving working conditions and, 
more generally, the wellbeing of 
each individual. 

In the specific case of Maspero-
tech S.r.l., employees with a lower 
gross annual salary are granted 
a quarterly bonus in the form of 
welfare benefits and services by 
means of a dedicated platform. 
In all Group companies, a reward 
system is in place for the entire 
workforce based on the achieve-
ment of predefined productivity 
targets, as well as an extended 
welfare scheme providing goods 
and services for senior manage-
ment positions. In particular, all 
Group companies allow welfare 
benefits to be used for the pur-
chase of subscriptions and ser-
vices related to sport, nutrition and 
support services such as psycho-
logical counselling.

In addition to this, to support em-
ployees during difficult times, the 
Group provides loans based on 
specific needs, for example to help 
cover their children's school fees. 
Both Masperotech and CMO S.p.A. 

have a company canteen (except 
for A&T S.r.l., where meal vouchers 
are currently provided), as well as 
shared leisure and relaxation are-
as that offer opportunities for so-
cial interaction in a protected en-
vironment. Thanks to a dedicated 
meal-booking App, the companies 
also contribute to reducing food 
waste in the company canteens.

With a view to fostering inclusion 
and social interaction, the CMO 
Group organises an annual Family 
Day, an event dedicated to em-
ployees and their families aimed 
at encouraging conviviality and 
socialisation outside the usual 
working environment. While it was 
not possible to organise the event 
in 2022 due to the continuing ef-
fects of the COVID-19 pandemic, 
the initiative resumed in 2023. In 
fact, employees and their families 
were able to attend a theatre per-
formance, the proceeds of which 
were donated to an association 
supporting disadvantaged young 
people through employment inclu-
sion initiatives. The initiative con-
tinued successfully in 2024 too.

The Group also promotes corpo-
rate volunteering and community 
support activities. For example, 
CMO S.p.A. and Masperotech 
S.r.l. organise annual charity raffles 
during the Christmas and Easter 
holidays, with proceeds donated 

to support humanitarian missions, 
mainly in Africa. In particular, the 
proceeds from the Christmas raf-
fle are donated to major non-profit 
organisations, including the San 
Giuseppe nutritional centre in 
Bukavu and the San Giovanni Pao-
lo centre in Kavumu, which work to 
combat malnutrition in the Dem-
ocratic Republic of the Congo. In 
addition to this, the Group contrib-
uted to the construction of a mi-
ni-volleyball court for children at-
tending the Asteria Urafiki school 
in Cimpunda, promoting sports 
and social activities for younger 
generations. At the same time, the 
Group supports local education by 
providing scholarships to the Hen-
semberger Institute and the STEM 
High School in Monza, investing in 
the future of young people in the 
local area.

Finally, Masperotech S.r.l. is a 
member of the "Compagnia delle 
Opere di Monza e Brianza", a busi-
ness association that promotes 
freedom and responsibility as driv-
ers of personal development and 
authentic social life, as well as rela-
tionships as a source of personal, 
professional and entrepreneurial 
growth. The association is involved 
in various social initiatives, includ-
ing support for the most vulnerable 
segments of the population.
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5.2.1 Product quality and 
safety and customer 
satisfaction
The CMO Group ensures the supply of products meet-
ing the highest quality standards by implementing a 
Quality Management System certified in accordance 
with the ISO 9001:2015 Standard across all Group 
companies. This Management System allows for 
the continuous monitoring of the quality of the busi-
ness processes and risks associated with compli-
ance with both internal and external quality require-
ments throughout the entire value chain. In addition 
to this, Masperotech S.r.l. is certified according to ISO 

9100:2018, which specifically applies to Quality Man-
agement Systems for organisations operating in the 
Aviation, Space and Defence sectors. 

At CMO S.p.A. (Cesano Maderno) and at Masperotech 
S.r.l., the entire quality control process is managed us-
ing dedicated software designed to ensure traceability, 
precision and data security.
This system makes it possible to:
	- record and monitor all information relating to the in-

spection cycles of incoming materials and outgoing 
products;

	- identify and document any non-conformities, includ-
ing those reported by customers;

	- provide employees and Management with reliable 

5.2 Our commitment 
to customers
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and up-to-date information, useful for making rapid 
and targeted decisions and for implementing correc-
tive actions when necessary.

Thanks to this approach, the Group is able to guarantee 
that each production phase is verified and controlled, 
strengthening the safety, quality and compliance of the 
products supplied to its customers. The system also 
contributes to continuous improvement, ensuring that 
any deviations are promptly identified and managed 
effectively.

As for the quality and safety of the production process, 
the operators, based on the production order, check 
that the quality parameters defined internally and 
those defined by the management system are com-
plied with, also carrying out checks though sampling 
activities, agreed with the production managers. 
With regard to customer complaints, each company 
prepares specific reports containing a detailed anal-
ysis of the issue identified, as well as all the corrective 
actions implemented to resolve it.

All the data and information collected through the qual-
ity control process is summarised and presented dur-
ing the annual Management Review, which includes 
a critical analysis of the results achieved against the 
predefined objectives, the identification of potential 
areas for improvement, and the updating of quality 
strategies and plans. This represents a key moment to 
assess the effectiveness of the management systems 
and to ensure their continuous improvement. 

Reliability is a fundamental pillar of the CMO Group's 
corporate philosophy. The Group is committed to ful-
ly understanding customer needs and providing in-
novative solutions that remain at the forefront of an 
ever-evolving market. The Group's objective is to go 
beyond the traditional role of a supplier and become 
a reliable partner throughout the entire supply chain, 
promoting product quality and safety in order to fully 
meet customer expectations.

5.2.2 Reliability 
and quality as pillars 
of the CMO Group
Reliability is a central element of the CMO Group's 
corporate philosophy. The company is continuously 
committed to understanding customer needs and of-
fering innovative solutions, remaining at the forefront of 
an ever-evolving market. The Group's objective is to go 
beyond the traditional role of a supplier and become 
a reliable partner throughout the entire supply chain, 
promoting product quality and safety in order to full 
meet customer expectations.

The Group maintains a strict focus on ensuring that 
production fully complies with current safety regula-
tions and the highest quality standards. These efforts 
are applied consistently across all Group companies, 
but are particularly reinforced at CMO S.p.A. e Mas-
perotech S.r.l., which operate in the automotive, de-
fence and railway sectors, where quality and perfor-
mance requirements are more stringent.

At Masperotech S.r.l., for example, before it is deliv-
ered to the customer, each product is subjected to a 
complete series of inspections and is accompanied 
by a detailed documentation dossier certifying com-
pliance with the advanced quality and safety specifica-
tions required by customers. Moreover, the company 
has undertaken the process of obtaining two important 
international certifications:

In 2024, it obtained IRIS (International Railway In-
dustry Standard): based on ISO 22163 and interna-
tionally recognised, it ensures, for the railway sector, 
a common system for the evaluation of the quality of 
suppliers of rolling stock and relative equipment and 
components.

In 2025, it began the process of obtaining IATF 
16949:2016 (International Automotive Task Force): a 
recognised quality standard in the automotive sector, 
aimed at ensuring excellence in production processes 
and products intended for automotive customers.
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These results confirm the Group's commitment to 
maintaining high quality and safety standards, con-
solidating its role as a reliable and innovative partner 
for its customers. 
On the one hand, training activities contribute to in-
creasing employees' skills and awareness regarding 

product quality and the use of machinery; on the oth-
er hand, continuous collaboration with customers 
in defining increasingly detailed and clearly specified 
quality requirements allows the Group to overcome 
the frequent difficulties encountered in obtaining clear 
technical specifications for contracts. 

Transparency in communication also plays a central 
role in managing customer relationships: most cus-
tomers regularly provide, via platforms or reporting 
tools, a summary of contract outcomes containing in-
formation and indicators relating to supply quality, con-
cerning both products and delivery. CMO S.p.A. con-
tinuously analyses customer satisfaction through this 
feedback, with particular focus on the PPM (parts per 
million) parameter — the ratio between rejected parts 
and delivered parts — which represents a key indicator 

for assessing perceived customer quality. This value is 
defined as a target threshold, and CMO S.p.A. is com-
mitted to consistently keeping it below the set lim-
its. The company is proud to say that, also in 2024, the 
positive trend recorded in 2023 has been confirmed, 
with a PPM value still below the thresholds required 
by key customers.
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Complaints - CMO and Masperotech - 2023

Complaints - CMO and Masperotech - 2024

0.82%

< 0.01% Labelling

0.82%

< 0.01%

< 0.01%

Quality

Labelling

Logistics

99.17%
Conforming batches

99.17%
Conforming batches

0.83%
Batches with reported
non-conforming parts

0.83%
Batches with reported
non-conforming parts

Quality
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5.3.1 Responsible supply 
chain management
The CMO Group is committed to the careful selection 
of its suppliers and to establishing strong relationships 
based on responsible procurement management 
across its entire supply chain. This commitment has 
led to the development of long-standing commercial 
relationships, mainly with Italian suppliers. All informa-
tion concerning suppliers is collected and continuous-
ly updated in the company management system, en-
suring good visibility and traceability of direct suppliers.

Given the different sectors in which the Group com-
panies operate, each production site has a dedicated 
Procurement contact person. At present, suppliers are 
selected according to a structured process. After in-
itial contact, a site visit is carried out at the supplier's 
premises in order to understand the organisation's 
operational structure and its ability to meet the re-
quirements of the individual companies. Suppliers are 
also required to complete screening questionnaires to 
verify compliance with corporate and technical-opera-
tional requirements, such as service level and quality 
level. In these questionnaires, suppliers are required 
to indicate whether they have any certifications, in-
cluding ISO 9001:2015 and ISO 14001:2015, to assess 
the presence of structured management systems 
relating to internal operations. Then, if the audit has a 
positive outcome, the qualification phase is complet-
ed with supplier coding and, following further checks, 
the issuance of a purchase order. Once the contract 
has been signed and the business relationship is es-
tablished, the Group continues to monitor suppliers 
through quality audits and ongoing performance as-
sessments. 

In general, during the supplier sourcing phase, local 
suppliers are preferred, both for logistical reasons and 
due to their lower environmental impact.
An update of internal procedures relating to procure-
ment management and supplier base management is 
currently underway, with the aim of harmonising pro-
curement processes and sourcing activities across 
companies as much as possible.

Since 2022, CMO S.p.A. and Masperotech S.r.l. have 
adopted a new ERP software for the daily management 
of procurement activities. Instead, the other Group 
companies use different management systems, 
aligned with their specific operational needs and the 
diversity of their purchasing and supplier base.

To promote the uniformity of the management sys-
tems used, a corporate-level software tool has been 
developed for data monitoring and analysis. This tool 
allows for procurement processes to be optimised at 
Group level, resulting in greater efficiency and syner-
gies between the various companies.

Masperotech and A&T have also introduced a man-
agement system designed to monitor specific supply 
chain performance indicators (e.g. on-time delivery). In 
this case too, the Group aims to implement a unified 
system across all other companies in order to stand-
ardise the supplier performance monitoring process. 

In addition to this, a Supplier Code of Conduct is cur-
rently being prepared; this document will be given to 
suppliers and will contain a series of ethical, social and 
environmental principles and rules to be respected. 
The purpose is to communicate to business partners 
the principles and values on which the Group's opera-
tions are based, to make sure that they are shared and 
respected. In this regard, a plan is currently being pre-

5.3 Responsible procure-
ment
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pared to submit the document for approval. The docu-
ment will be published in its English version in 2025, in 
order to ensure a clear and consistent understanding 
of the principles by all partners.

The Group purchases various types of materials and 
packaging. The main raw materials used are: alumin-
ium, copper, plastic, chrome-plated steel and stain-
less steel, rubber, oils and emulsions. The suppliers 
of these materials are located across Italy, Europe and 
outside Europe. In fact, given the volume of materials 

required, the Group also relies on international suppli-
ers to ensure a secure and continuous supply. 

As mentioned above, the Group companies operate in 
different business areas. For this reason, this section 
will focus on the main materials purchased and the 
geographical origin of the corresponding suppliers for 
each company.

CMO

MATERIALS PURCHASED
CESANO MADERNO PLANT STEZZANO - URGNANO PLANT

2023 2024 2023 (Stezzano) 202420 (Urgnano)

Copper 97.28% 96.23% 98.38% 97.39%

Aluminium 2.72% 3.77% 1.62% 2.61%

A&T Fluid Solutions

MATERIALS PURCHASED 2023 (Airwork) 2023 (Tecnofluid) 2024 21 (A&T Fluid Solutions)

Aluminium 64.41% 22.00% 51.61%

Steel 35.59% 31.97% 48.39%

Other (e.g. oil/emulsions, plastic, rubber) - 46.03% -

Masperotech

MATERIALS PURCHASED 2023 2024

Aluminium 83.03% 81.54%

Other (e.g. brass, titanium) 16.97% 18.46%

Tunitek

MATERIALS PURCHASED 2023 2024

Aluminium 91.73% 24.65%

Steel 7.67% 56.90%

Other (e.g. oil/emulsions, plastic, rubber) 0.60% 18.45%

20 In 2024, the offices and production activities of the Stezzano site were relocated to Urgnano, also in the province of Bergamo. To allow 
it to be compared with previous reporting periods, the data on materials purchased for 2023 refer to the Stezzano site, while the data on 
materials purchased for 2024 refer to the Urgnano site.
21 A&T Fluid Solutions S.r.l. was established in 2024 following the merger between Airwork Pneumatic Equipment S.r.l. and Tecnofluid 
S.r.l. To allow it to be compared with previous reporting periods, the data on materials purchased for 2023 refer to Airwork Pneumatic 
Equipment S.r.l. and Technofluid S.r.l.
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For packaging, the CMO Group companies mainly use 
paper and cardboard, partly recycled, and plastic and 
wood. In particular, thanks to the increasing number 
of innovative products on the market and increasingly 
demanding customer requirements, the Group is not 
only reducing the use of plastic and increasing the 
use of recycled cardboard, but is also evaluating and 
testing the replacement of plastic packaging with 
paper-based solutions capable of ensuring lower en-
vironmental impact. The aim is to protect products no 
longer using plastic packaging, but using paper nets 
with the same functionality and performance. In gen-
eral, the Group is committed to proposing solutions 
that optimise transport and simplify packaging pro-

PACKAGING PURCHASE PERCENTAGES

PACKAGING FOR 
COMPANY/PLANT 22

PAPER AND CARDBOARD PLASTIC WOOD

2023 2024 2023 2024 2023 2024

CMO 

Cesano Maderno
76.98% 49.39% 6.04% 6.66% 16.97% 43.95%

CMO 

Urgnano
47.94% 59.06% 1.14% 4.61% 50.92% 36.33%

Masperotech 76.98% 49.39% 6.04% 6.66% 16.97% 43.95%

A&T Fluid Solutions

47.94% 6% 1.14% 4.61% 50.92% 36.33%

76.98% 39% 6.04% 6.66% 16.97% 43.95%

Tunitek 47.94% 59.06% 1.14% 4.61% 50.92% 36.33%

22 A&T Fluid Solutions S.r.l. was established in 2024 following the merger between Airwork Pneumatic Equipment S.r.l. and Tecnofluid 
S.r.l. In order to ensure comparability with previous reporting periods, the packaging data for 2023 is reported separately for the two 
companies. Therefore, in the table, the first row of A&T Fluid Solutions S.r.l. contains 2023 data relating to Airwork Pneumatic Equipment 
S.r.l., while the second row contains 2023 data relating Tecnofluid S.r.l.; finally, the 2024 column refers to the newly established company 
A&T Fluid Solutions S.r.l.

cesses, while recognising that the implementation of 
some of these solutions requires the approval of the 
end customer. Moreover, following a specific custom-
er request, Masperotech S.r.l., as well as the Stezzano 
site of CMO S.p.A., are currently conducting a feasibility 
study on the possible replacement of wooden packag-
ing with recycled packaging. In addition to this, Tunitek 
carries out daily activities aimed at recovering and re-
using plastic materials used internally.

Finally, in the canteens of all Group companies, plastic 
bottles have been replaced with centralised beverage 
dispensing systems.

Below is a breakdown of packaging purchase percentages by company and/or production site. 

In line with 2023, in 2024 the Group companies based 
in Italy primarily sourced packaging materials from Italian 
and European suppliers, accounting for almost 100% of 
total packaging purchases. Only Tunitek Industry S.a.r.l. 
sourced 100% of its packaging from non-EU suppliers 

over the same period. This data highlights the Group's 
preference for suppliers located in the same geographi-
cal areas as its production sites, a choice that contributes 
to the development of local communities and the en-
hancement of the surrounding territories.
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The CMO Group, in order to formalise its commitment 
to contributing to sustainable development in the 
coming years using the tools and resources at its dis-
posal, has defined a Sustainability Plan. The Group's 
aim is to communicate to its stakeholders its strate-
gic ESG guidelines, objectives, corresponding targets 
and timelines, thereby strengthening the sustainability 

journey already undertaken. Therefore, within this Plan, 
the Group is committed to promoting and adopting 
multi-year objectives aligned with the United Nations 
Sustainable Development Goals (SDGs), in order to 
ensure the creation of long-term and shared value for 
its stakeholders. 

CMO Group 
and its commitments to 
a more sustainable future
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GRI content index

GRI STANDARD DISCLOSURE Section

UNIVERSAL STANDARDS

GRI 2: GENERAL DISCLOSURES 2021

The organisation and its reporting practices

2-1 Organisational details 
1.3 Group structure

3.1 Responsible governance, business ethics and compliance

2-2 Entities included in the organisation's sustainability reporting Methodological note

2-3 Reporting period, frequency and contact point Methodological note

2-4 Restatements of information Methodological note

2-5 External assurance Methodological note

Activities and workers

2-6 Activities, value chain and other business relationships
1.1 About us

5.3.1 Responsible supply chain management

2-7 Employees
5.1.1 Human resources management, development and 
wellbeing

2-8 Non-employee workers
5.1.1 Human resources management, development and 
wellbeing

Governance

2-9 Governance structure and composition 3.1 Responsible governance, business ethics and compliance

2-11 Chair of the highest governance body 3.1 Responsible governance, business ethics and compliance

Strategy, policies and practices

2-22 Statement on sustainable development strategy Letter to Stakeholders

2-27 Compliance with laws and regulations 3.1 Responsible governance, business ethics and compliance

2-28 Membership in associations 5.1.4 Welfare, human rights and workers' rights

Stakeholder engagement

2-29 Approach to stakeholder engagement 2.1 Our stakeholders

2-30 Collective bargaining agreements
5.1.1 Human resources management, development and 
wellbeing

GRI 3: MATERIAL TOPICS 2021

3-1 Process to determine material topics 2.2 Materiality analysis and ESG topics

3-2 List of material topics 2.2 Materiality analysis and ESG topics

SPECIFIC STANDARDS

GOVERNANCE AND ECONOMIC PERFORMANCE

Creation of shared economic value

GRI 3: Material topics 2021

3-3 Management of material topics 3.2 Creation of shared economic value

GRI 201: Economic performance 2016

201-1 Direct economic value generated and distributed 3.2 Creation of shared economic value

Responsible governance, business ethics and compliance

GRI 3: Material topics 2021

3-3 Management of material topics 3.1 Responsible governance, business ethics and compliance
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GRI STANDARD DISCLOSURE Section

SPECIFIC STANDARDS

GRI 205: Anti-corruption

205-3 Confirmed incidents of corruption and actions taken 3.1 Responsible governance, business ethics and compliance

GRI 206: Anti-competitive behaviour 2016

206-1
Legal actions for anti-competitive behaviour, anti-trust and 
monopoly practices

3.1 Responsible governance, business ethics and compliance

ENVIRONMENTAL RESPONSIBILITY

Energy efficiency and reduction of emissions

GRI 3: Material topics 2021

3-3 Management of material topics 4.1 Energy efficiency and reduction of emissions

GRI 302: Energy 2016

302-1 Energy consumption within the organisation 4.1 Energy efficiency and reduction of emissions

302-3 Energy intensity 4.1 Energy efficiency and reduction of emissions

GRI 305: Emissions 2016

305-1 Direct greenhouse gas (GHG) emissions (Scope 1) 4.1 Energy efficiency and reduction of emissions

305-2 Energy indirect greenhouse gas (GHG) emissions (Scope 2) 4.1 Energy efficiency and reduction of emissions

305-4 Greenhouse gas (GHG) emissions intensity 4.1 Energy efficiency and reduction of emissions

Circular economy and materials and waste management

GRI 3: Material topics 2021

3-3 Management of material topics
4.2 Circular economy and waste management

5.3.1 Responsible supply chain management

GRI 306: Waste 2020

306-3 Waste generated 4.2 Circular economy and waste management

Water resource management

GRI 3: Material topics 2021

3-3 Management of material topics 4.3 Water resource management

GRI 303: Water and effluents 2018

303-3 Water withdrawal 4.3 Water resource management

Innovation and sustainable product design

GRI 3: Material topics 2021

3-3 Management of material topics 4.4 Process innovation and digitalisation

SOCIAL RESPONSIBILITY

Occupational health and safety

GRI 3: Material topics 2021

3-3 Management of material topics 5.1.3 Occupational health and safety

GRI 403: Occupational health and safety - 2018

403-1 Occupational health and safety management system 5.1.3 Occupational health and safety

403-2
Hazard identification, risk assessment
 and incident investigation

5.1.3 Occupational health and safety

403-3 Occupational health services 5.1.3 Occupational health and safety

403-5 Worker training on occupational health and safety 5.1.3 Occupational health and safety
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GRI STANDARD DISCLOSURE Section

SOCIAL RESPONSIBILITY

Occupational health and safety

GRI 403: Occupational health and safety - 2018

403-8
Workers covered by an occupational health 
and safety management system

5.1.3 Occupational health and safety

403-9 Workplace accidents 5.1.3 Occupational health and safety

403-10 Work-related ill health 5.1.3 Occupational health and safety

Human resources management, development and wellbeing

GRI 3: Material topics 2021

3-3 Management of material topics
5.1.1 Human resources management, development and 
wellbeing

GRI 401: Employment 2016

401-1
New employee hires 
and employee turnover

5.1.1 Human resources management, development and 
wellbeing

GRI 404: Training and education 2016

404-1 Average number of training hours per employee per year
5.1.1 Human resources management, development and 
wellbeing

Equal opportunities, non-discrimination, diversity and inclusion

GRI 3: Material topics 2021

3-3 Management of material topics
5.1.2 Equal opportunities, non-discrimination, 
diversity and inclusion

GRI 405: Diversity and equal opportunities 2016

405-1/a Diversity within governance bodies 3.1 Responsible governance, business ethics and compliance

405-1/b Diversity among employees
5.1.2 Equal opportunities, non-discrimination, 
diversity and inclusion

GRI 406: Non-discrimination 2016

406-1 Incidents of discrimination and corrective actions taken
5.1.2 Equal opportunities, non-discrimination, 
diversity and inclusion

Human rights and workers' rights

GRI 3: Material topics 2021

3-3 Management of material topics 5.1.4 Welfare, human rights and workers' rights

Product quality and safety and customer satisfaction

GRI 3: Material topics 2021

3-3 Management of material topics 5.2.1 Product quality and safety and customer satisfaction

Responsible supply chain management

GRI 3: Material topics 2021

3-3 Management of material topics 5.3.1 Responsible supply chain management
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CMO GROUP S.r.l. 

Via dei Mille, 1
Cesano Maderno (MB)
20811 • Italy
T. +39 0362 645 901
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